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30 OCTOBER 2002
Study Visit to Amaro-Tolmezzo (Pordenone)

9:30 – 13:00 (approx.)

1) PROGRAMME  

9:30 Welcome by the mayor of Amaro, Silvano Tomaciello

9:45 Speech by “Agemont” President, Dino Cozzi

10:00  Questions and Answers Session

10:15 – 11:15 Visit to companies and laboratories

12:00 Refreshments

2) BACKGROUND INFORMATIONS  

Amaro Tolmezzo is not an officially recognised Italian Industrial District, but an agglomeration of firms
engaged in applied research. It can best be described as a district in the making. The Agemont Agency is a
key actor in the process of district formation.

a) About Agemont

The Agency for Economic Development of Mountain Areas, Agemont S.p.A, has been conceived to
contribute to economic development of the mountainous areas of the Friuli Venezia Giulia Region. It is
located in Amaro in the Udine Province and has been functioning since 1989.

The Agency aims to be a point of reference for small and medium-sized enterprises (SMEs) in mountain
areas, providing them with financial and service support to encourage and sustain technological and
managerial innovation. Its objectives are to promote economic initiatives and to enhance human and
material capital. In addition, the Agency encourages links between small and medium-sized enterprises in
the mountains and universities, as well as with research centres to promote the dissemination of
information, knowledge and expertise, which are fundamental requirements for local businesses.

Agemont is operating in three sectors: Finance and real estate, technological innovation, consulting and
services.

b) Finance and Real Estate

Agemont has designed financial instruments to help firms in their business start-up and growth phase.
These instruments are:



-Shareholdings in  small and medium-sized joint stock companies operating in the mountain area of Friuli
Venezia Giulia
-Shareholdings as silent partners in co-operatives/ consortia.
-Individual Loan Guarantees to firms, partnerships, joint-stock companies and co-operatives in all
economic sectors

In addition to its financial activity, Agemont carries out real estate activity through construction or
purchase and renovation of unused buildings, which are then rented to firms under favourable conditions.
This encourages the set-up of new production activities in impoverished areas, which would otherwise face
irreversible economic and demographic decline.

c) Technological Innovation Centre (TIC)

The Technological Innovation Centre, initially born as a business incubator has the aim to be a strategic
element in a new development model in mountain areas. The incubator idea was paired with the concept of
a Technological and Scientific Park. The TIC wants to assist technology transfer from research centres to
firms in collaboration with universities. The concept is continuous interaction between SMEs and research
institutions through laboratories managed by firms, in collaboration with universities and research centres.

Currently, the TIC hosts 10 firms and 4 laboratories with 120 employees on an area of 7.500 square metres.
The businesses currently present stand out for their high technological and/or innovative capabilities, for
their process and/or product quality and their high potential for economic and/or innovative development.
These firms work in various sectors, such as industrial automation, electronics and optics, to name just a
few.

In the TIC, there also is a multimedia centre helping to simplify long-distance communication with
counterparts around the world.

d) Service Centre

The Service Centre was founded in 1996. It’s main objective is to increase business competitiveness in
mountainous areas by encouraging them to take advantage of consulting services for entrepreneurial
activities. In addition, the Service Centre enhances managing and technological innovation, as well as
exchange of information among businesses, universities, research centres and service provision facilities.

The Service Centre’s actions focus on strategic areas critical for increasing competitiveness, such as
innovation and upgrading of human resources. The Centre focuses on advice to businesses providing free
information on regional and national possibilities for SMEs in the area of investments, services, training
and European Union programmes, especially in the field of research and technological transfer. At the
Service Centre, an up-to-date catalogue of consultants and consulting agencies, a register of local
businesses and a database on job supply and demand is available. Moreover, the Service Centre organises
workshops and personalised assessment centres using specialised consultants in order to meet business
needs.

Sources:

•  AGEMONT – web site
•  Materials sent to the OECD LEED Programme


