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INTRODUCTION 

 

The OECD brings together the governments of 
countries committed to democracy and the 
market economy from around the world to: 

• Support sustainable economic growth 
• Boost employment 
• Raise living standards 
• Maintain financial stability 
• Assist other countries' economic development 
• Contribute to growth in world trade 

The OECD also shares expertise and exchanges 
views with more than 100 other countries 
and economies, from Brazil, China, and Russia  
to the least developed countries in Africa. 

Fast facts 

Established: 1961 
Location: Paris, France 

Membership: 
34 countries 

Budget: EUR 347 million (2012) 
Secretariat staff: 2 500 

Secretary-General:  
Angel Gurría 
Publications: 

250 new titles/year 
Official languages: 

English/French 

 

Monitoring, analysing and forecasting 

For over 50 years, the OECD has provided statistical, economic and social data comparable with the most 

important and most reliable in the world. In addition to its collection of data, the OECD monitors trends, 

analysis, and forecasts economic developments. The Organisation studies changes and developments in 

trade, environment, agriculture, technology, taxation and more. 

The Organisation provides a setting where governments can compare their experiences in developing 

public policies, seek answers to common problems, identify good practices and coordinate both domestic 

and international policies. 

 

Enlargement and enhanced engagement 

In May 2007, OECD countries agreed to invite Chile, Estonia, Israel and Slovenia to open discussions for 

membership of the Organisation and offered enhanced engagement to Brazil, China, India, Indonesia and 

South Africa. While enhanced engagement is distinct from accession to the OECD, it has the potential in 

the future to lead to membership. 

In 2010, Chile, Slovenia, Israel and Estonia became OECD member countries. 

In 2013, OECD countries agreed to invite Colombia and Latvia to open discussions for membership of the 

Organisation.  

 Publishing 

The OECD is one of the world’s largest publishers in the fields of economics and public policy. OECD 

publications are a prime vehicle for disseminating the Organisation's intellectual output, both on paper 

and online. 

http://www.oecd.org/document/58/0,3343,en_2649_34483_1889402_1_1_1_1,00.html
http://www.oecd.org/document/58/0,3343,en_2649_34483_1889402_1_1_1_1,00.html
http://www.oecd.org/country/0,3377,en_33873108_36016449_1_1_1_1_1,00.html
http://www.oecd.org/country/0,3377,en_33873108_36016481_1_1_1_1_1,00.html
http://www.oecd.org/country/0,3377,en_33873108_36016497_1_1_1_1_1,00.html
http://www.oecd.org/document/62/0,3343,en_2649_201185_35768574_1_1_1_1,00.html
http://www.oecd.org/site/0,2865,en_21571361_33915056_1_1_1_1_1,00.html
http://www.oecd.org/site/0,2865,en_21571361_33915056_1_1_1_1_1,00.html


 

 
OECD CALL FOR TENDER N° 100000950 - Online Publishing 
Platform 

 

3 
 

Publications are available through OLIS for government officials, through OECD iLibrary for researchers 

and students in institutions, corporate, subscribed to our online library and through the Online 

Bookshop for individuals who wish to browse titles free-of-charge and to buy publications. 
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  INSTRUCTIONS TO TENDERER 

ARTICLE 1 - PURPOSE AND OBJECT OF THE CALL FOR TENDERS 

The Publications and Communications Directorate (PAC) of the OECD is issuing this Call for Tenders with a 
view to selecting a next-generation Online Publishing Platform to host the OECD’s iLibrary. 

ARTICLE 2 - TERMS AND CONDITIONS OF THE CALL FOR TENDERS 

2.1 Composition of the Call for Tenders 

The documentation relating to the Call for Tenders includes the following parts: 
 

a) Instructions to Tenderers; 

b) Terms of Reference and its associated Annexes 1,2,3,4,5,6,7 and 8; 

c) Minimum General Conditions for OECD Contracts. 

 

2.2 Tenders 

All Tenders will be treated as contractually binding for the Tenderer and the Tenderer shall consequently 
issue in response to this Call for Tenders a Letter of Application dated and signed including all the 
provisions set out in clause 3.2 below. 
 
2.3 Duration of Tender validity 

Tenders shall remain valid for one hundred and eighty (180) calendar days, as from the deadline for 
receipt of Tenders. 
 
2.4 Additional information 
Should any problems of interpretation arise in the course of drawing up the Call for Tender documents, 
Tenderers may submit a written request for further information or clarification to the email addresses 
indicated below, no later than ten (10) calendar days before the deadline for the receipt of Offers. The 
Organisation will not commit to answering questions or clarification received after this date. All 
Tenderers will be advised of the answers given to such questions. 
 
For administrative or technical queries send an email with the subject line “Call for Tender n° 100000950 
Online Publishing Platform” to: 

1. Adam RICKARD, Central Purchasing Group 

Adam.RICKARD@oecd.org, and; 

2. Jérôme REVERCHON, Central Purchasing Group  

Jerome.Reverchon@oecd.org 

2.5 Acceptance and rejection of Tenders 
There is no commitment on the part of the Organisation to accept any Tender or part thereof that is 
received in response to the Call for Tenders. 

The OECD reserves the right:  

mailto:Adam.RICKARD@oecd.org
mailto:Jerome.Reverchon@oecd.org
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 To accept Tenders with non-substantial defects 

 To reject Tenders received after the deadline for receipt of Tenders, without indemnity or 
justification. 

2.6 Modification or cancellation of Call for Tenders 
The Organisation reserves the right to modify or cancel all or part of the Call for Tenders, should the need 
arise, without having to justify its actions and without such action conferring any right to compensation 
on Tenderers. 
 
2.7 Partnerships. 
Partnerships must jointly meet the administrative requirements set out in the Call for Tenders. Each 
partner must also meet full requirements individually. 
 
2.8 Extension of the deadline for receipt of Tenders 
The OECD reserves the right to extend the deadline for receipt of the Tenders. In that case, all the 
Tenderer’s and Organisation’s rights and duties and in particular Article 2.3 above will be subject to this 
new deadline. 
 
2.9 Expenses 
Tenders are not paid. No reimbursement of expenses related to the preparation of any Tender will be 
made by the OECD. 
 
2.10 Confidentiality 
Any information communicated to the Tenderer or which come to his knowledge in the course of the Call 
for Tenders and/or the performance of the work, are confidential and are strictly dedicated to the 
purpose of the Call for Tenders.  The OECD reserves the right to request that all material be returned at 
the end of the Call for Tenders process. 

ARTICLE 3 - PRESENTATION, SUBMISSION AND CONTENTS OF TENDERS 

3.1 Tender presentation and conditions for submission 
Tenders shall be entirely drafted in English or French and shall be received by the Organisation: 

Before the deadline date of Thursday 23rd October 2014 at 15:00 (Paris time). 

 In an envelope bearing the words: 

« NE PAS OUVRIR par le service courrier 

Appel d’Offres n 100000950 » 

To the following address:  

OECD 
EXD/PBF/CPG 
To the attention of Adam Rickard/ Central Purchasing Group 
2 rue André Pascal 
75775 Paris Cedex 16 
FRANCE 
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Tenders sent by e-mail or fax shall be systematically rejected even if they have also been sent in paper 
format (hard copy). 

3.2 Contents of the Tender 
 

 The Tender in two copies and one electronic version (e.g. USB Key); 
 

 A Letter of Application, signed by the Tenderer, confirming the following: 
 

 That all the elements of the offer are contractually binding; 
 

 That the person signing the offer has the authority to commit the Tenderer to a legally 
binding offer; 
 

 That the Tenderer accepts all of the Minimum General Terms and Conditions without any 
modification. If there is an exception, please state the exception and the rationale for that 
exception. 
 

 That the Tenderer, and each of the partners in the case of a partnership, have fulfilled all 
its legal obligations with regards to tax declarations and payments in its home country 
and must supply all the requisite certificates to that effect; 
 

 Moreover, the Tenderer shall provide, to the extent possible in accordance with the national 
regulations of the Tenderer, certificate(s) identifying the Tenderer, including its name, legal form, 
address, registration number or equivalent, date founded, areas of activity and number of 
employees ;  
 

 The signed Declaration detailed in Annex to these Instructions to Tenderers. 
 

Please note that the Tenderer, should it be shortlisted, will be asked to provide the following: 
 

 Any relevant existing agreements with intermediaries or third parties; 
 

 Financial information for the last three (3) years; 
 

 Proof of completed legal obligations with regards to tax declarations and payments in its 
home country and all the requisite certificates to that effect. 

3.3 Financial Conditions 
 
Prices quoted must include everything necessary for the complete execution of an eventual contract 
(insurance, transport, guarantees). Charges for items essential to the execution of the contract and not 
identified in the Tender will be borne by the Tenderer. 

3.4 Structure of responses to the Call for Tender 
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It is strongly recommended that Tenderers’ response to the Call for Tender is structured strictly in line 

with the Terms of Reference. It is expected that Tenderers address the Terms of Reference section-by-

section within their response. 

The OECD encourages innovative features and where applicable these should be included within the 

appropriate section of the structured response.  

If a Tenderer’s solution provides for a larger perimeter than the Terms of Reference allows to be created, 

then Tenderers are invited to enclose an additional document titled “Innovative features” to outline the 

larger perimeter as appropriate. 

ARTICLE 4 - INTERVIEWS 

The Organisation reserves the right to organise interviews and request the Tenderers to explain in more 
details the content of their Tenders. 

ARTICLE 5 - SELECTION CRITERIA 

The main criteria’s for Tenderer selection are as follows: 

 Technical quality of the bid (for further details see Section Q - Evaluation criteria of the 
Terms of Reference); 

 

 Overall cost of the work; 
 

 Financial and managerial soundness of the Tenderer, or the leading partner in the case of a 
partnership.  

ARTICLE 6 - INFORMATION TO TENDERERS 

All Tenderers will be informed, whenever possible, of the decision taken on their Tenders. 
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ANNEX 1 

Declaration 

Call for Tenders n° 100000950 

As part of the offer in response to the OECD call for Tenders n°100000950, the Tenderer (company or individual) 
declares on oath the following:  

- That it is not bankrupt or being wound up, is not having its affairs administered by the 
courts, has not entered into an arrangement with creditors, has not suspended 
business activities, is not the subject of proceedings concerning those matters, and is 
not in any analogous situation arising from a similar procedure provided for under 
national legislation or regulations; 

- That it has not been convicted of an offence concerning its professional conduct by a 
judgement which has the force of res judicata; 

- That it has not been the subject of a judgment which has the force of res judicata for 
fraud, corruption, involvement in a criminal organisation or any other illegal activity 
which may be detrimental to the financial interests of the OECD, its members or its 
donors; 

- That it is not guilty of misrepresentation in supplying the information required as a 
condition of participation in this Call for Tenders or has failed to supply any relevant 
information; 

- That it is not subject to a conflict of interest; 

- That its employees and any person involved in the execution of the work to be 
performed under the present Call for Tenders are regularly employed according to 
national laws to which it is subject and that it fully complies with laws and regulations 
in force in terms of social security and labor law; 

- That it has not offered and will not offer, has not granted and will not grant, has not 
sought and will not seek to obtain, and has not accepted and will not accept any 
advantage, financial or in kind, to or from any party whatsoever, constituting an illegal 
practice or involving corruption, either directly or indirectly, as an incentive or reward 
relating to the award or the performance of the contract that would result from the 
OECD call for Tenders n°100000950. 

I, the undersigned, …………………………………. on behalf of the company …………………., understand and acknowledge 
that the Organisation may decide not to award the contract to a Tenderer who is one of the situations indicated 
above.  I further recognise that the Organisation may terminate for default any contract awarded to a Tenderer who 
has been found guilty of misrepresentation in supplying, or has failed to supply, the information required as a 
condition of participation in this Call for Tenders. Finally I understand and acknowledge that the Organisation may 
inform any third party, including its members and donors in case a Tenderer is in one of the above mentioned 
situations or when should it be found guilty of making false declarations, committing fraud, or to be in serious 
breach of its contractual obligations. 

The   ..   /  ..   /  ..    

 

Signature 
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A. Background & Vision 
 

OECD Publishing is a division of the Public Affairs and Communication Directorate (PAC) of the OECD 

(Organisation for Economic Cooperation and Development). Our mandate and mission is to maximise 

dissemination of the OECD’s published outputs while at the same time to recover the costs of publishing. 

To do this, OECD Publishing has, since 2000, created a ‘hub and spokes’, multi-channel, online publishing 

strategy in parallel to the legacy print channel.  OECD Publishing releases annually 500 books, 6 journal 

issues, 300 working papers, 150 indicators and 300 datasets and has a backlist comprising c.8000 books, 

journal issues and working papers. 

OECD believes that dissemination can only be maximised if publications are discoverable and accessible 

from a wide variety of online channels and platforms. To keep costs under control, the concept relies on a 

central ‘hub’ which pushes OECD full-text content out to many channels or ‘spokes’. Examples of spokes 

include commercial channels like ebrary and Proquest and non-commercial channels like Scribd and 

Google Play.  

The most important ‘spoke’ is our own-branded Online Publishing Platform (OPP), OECD iLibrary 

(www.oecd-ilibrary.org). In 2013, this channel delivered ~55% of all dissemination (9 million downloads) 

and earned ~75% of all revenue (9M€ in subscription revenues).  

This call for tender is for a next-generation Online Publishing Platform that will help drive more 

dissemination and generate more revenues from 2016-2020. 

The high-level requirements are as follows: 

Freemium Open Access 

In order to maximise dissemination, all content must be open access. Equally, if revenues are to be 

earned, all content must also be sold. To square this seemingly impossible circle, OECD has developed a 

Freemium Open Access publishing model for OECD iLibrary: all content is accessible in a basic digital form 

for free; revenues are earned by offering premium services against payment. A key requirement, 

therefore, for the next-generation OPP, and described in this call-for-tender, is for a platform that can 

allow OECD to progressively deepen and enrich both the free experience (in order to enlarge the 

audience) and the premium features (in order to generate the revenues). Tenderers are expected to 

outline how their proposed solution and platform can support this vision and objective. 

OECD iLibrary and the wider OECD online presence 

OECD iLibrary is the official repository of all formally published content from the OECD and its agencies. It 

is a ‘classic’, scholarly, online publishing platform built to match the needs of subscribing institutions 

(academic, corporate and government):  

 Content is published at a very granular level (for example, individual tables within chapters are 

published as discrete objects) and all content (books, articles, working papers, datasets) is 

published in a seamless manner so all 140,000 items can be surfaced equally by the search 
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engine. To be clear, OECD iLibrary today is neither a journal nor a book platform nor a data 

platform: it is a content-agnostic publishing platform that hosts a range of output formats: PDF, 

HTML, XLS, ePUB and XML.  New formats, such as video, will need to be added in the future.  

 OECD iLibrary has more than 5000 registered/subscribing institutions in 115 countries and offers 

the ‘usual’ scholarly publishing platform features (citation tool, IP and user/password access 

control, counter reports etc.). Per month, on average, it delivers 0.5 million sessions to 350k users 

who spend just over 3 minutes on the site per session.  

OECD iLibrary must exist in a wider OECD context in which multiple online websites are built and made 

available to the public. These include, but are not restricted to, the ‘corporate’ web site, OECD.org  

(www.oecd.org ), the OECD Statistics platform OECD.Stat (http://stats.oecd.org), a Data Portal (from June 

30th) (http://data.oecd.org), niche portals such as Education GPS (http://gpseducation.oecd.org ), and 

OECD agency portals such as www.iea.org and www.internationaltransportforum.org.  

Today, the level of integration between these websites is poor with confusing user-journeys and a 

fragmented approach to web analytics, user registration and search. Tenderers are expected to outline 

how their solution and platform can serve the needs of professional and scholarly audiences over the 

period 2016-2020 and help improve/centralise user journeys, web analytics, user registration and search 

across OECD’s online presence as a whole.  

Tenderers must explain how their solution can provide/enable: 

 A state-of-the- art platform for professional/scholarly audiences around the globe 

 Integration with the professional/scholarly information environment (e.g. library discovery and 

cataloguing systems; Google Scholar, Scopus and other scholarly/professional discovery systems; 

support systems such as CrossRef, CrossMark, Readcube, Orcid, Altmetrics; Mendeley other 

reference management systems; Counter reporting etc.). 

 Visitors to other OECD and its agency’s websites to discover, access and download publications 

hosted by OECD iLibrary without having to leave the other OECD or agency website – while still 

respecting access rights to the content according to the user’s Freemium status and recording the 

download within the Counter reporting system. 

 Integration of user registration data with OECD’s central contact management system 

 Integration with a cross-platform search solution (whereby users of other OECD websites can 

discover publications and users of OECD iLibrary can discover content hosted on other OECD 

websites) 

OECD iLibrary and partnerships with other Intergovernmental Organisations 

OECD has the necessary information management workflows and back-office tools to create OECD 

iLibrary. It has also built a large audience for its publications around the iLibrary concept. For various 

reasons – mainly because of size and scale - most other Intergovernmental Organisations (IGOs) have not 

managed to do the same. Many customers of iLibrary and a number of IGOs have therefore asked if OECD 

could share its publishing infrastructure and the iLibrary concept so that other IGO publications can also 

be published online in a professional environment.  

http://www.oecd.org/
http://stats.oecd.org/
http://data.oecd.org/
http://gpseducation.oecd.org/
http://www.iea.org/
http://www.internationaltransportforum.org/
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Tenderers are therefore requested to elaborate how their solution can deliver a family of iLibraries, each 

branded to individual IGOs, but in all other respects identical in terms of features, design etc. Each IGO 

iLibrary should be able to work as a stand-alone portal but there should also be an over-arching discovery 

layer so that users of one iLibrary can be offered the choice of discovering content hosted on a sister 

iLibrary platform. The following sections elaborate these and other requirements in detail. 

B. Platform 
 

The OECD is looking for a new generation Online Publishing Platform (OPP) which would retain the full 

value of the services made available to end-users, as well as add brand new end-user experiences, so as 

to constantly create new business opportunities.  

The main NEW expected functions described in this document are the following: 

- Be a linked data platform, making maximum use of semantic enrichment for an improved discovery 

of content. 

- Be mobile and social publishing friendly. 

- Make extensive use of faceted search and navigation. 

- Fully embrace the various possibilities offered by the freemium model in order to capture 

anonymous free end-users through advanced registration options, embedded e-commerce, and 

access control mechanisms. 

- Have the capacity to host and disseminate content from third parties IGOs, through clearly identified 

branded areas of the OPP, while preserving exactly the same functionalities. 

In addition to those key requirements, the OPP should be able to integrate with the other major OECD 

content platforms, OECD.org, OECD.Stat and the forthcoming OECD Data Portal1, in a seamless manner 

for the end-user.  

The proposal should clearly explain the suggested architecture and framework to achieve such level of 

integration between the OPP and the other OECD platforms. 

C. The Freemium model 
 

The deployment of an advanced Freemium model is the key feature of the new OPP. As described in the 

general introduction, the freemium model is based on the fact that content is delivered free of charge to 

all users while additional services are delivered to premium users only. Making those services attractive 

enough in order to give users strong incentives to register will be an essential key of success. Premium 

users can be users within subscribing institutions, whether anonymous or registered, as well as registered 

users outside subscribing institutions. In order to make that development successful, it means that the e-

                                                           
1
 The Data Portal beta version will be released in June 2014. Its prototype is accessible preferably with Google 

Chrome at ddp.raureif.net/prototype (username: oecd; password: discoverdata) 
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commerce module currently available in the OECD online bookshop should be fully integrated in the new 

generation OPP. Whilst the main requirements for the freemium offer planned as part of the new OPP 

are described below, it is particularly important that the OPP architecture be sufficiently open and 

responsive to adapt quickly to changing user demand, with the ability to test new models prior to 

implementation. 

Four end-user/service groups are identified: 

a) Anonymous free end-user – not registered and no subscription 

b) Registered* free end-user – personal registration but no subscription 

c) Anonymous institutional end-user – not registered but authenticated with institutional 

subscription 

d) Registered* institutional end-user – personal registration and authenticated with institutional 

subscription 

* All end-users who have registered are referred to in this document as “premium end-users”. 

The OPP should provide OECD with configuration means of the different services i.e. the ability to switch 

on or switch off service for a given end-user/service group. Examples are given below but could be 

subject to adaptation over time.  

   a) Anonymous 
free end-user 

b) Registered 
free end-user 

c)Anonymous 
institutional 
end-user 

d)Registered 
institutional 
end-user 

1 Navigate the OPP freely, discover all metadata, use 
the basic search engine, read all information thanks 
to the “Read” service, and to download the material 
published in “Gold Open Access” in all formats. 

x X x x 

2 Display and copy/ paste the citations for all content. x x x x 

4 Download citations directly in specific third party 
software such as EndNote,  Ref 
manager,  ProCite,  BibTeX,  RefWorks etc. 

  x   x 

5 Benefit from sophisticated email alerts triggered by 
theme, content, key words or the premium end-
user’s own search terms. The premium end-user 
should be able to decide on the timing of the emails 
alerts (any time, daily, weekly, monthly). 

  x   x 
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6 Download a quota of access-controlled FTIs (Full Text 
Items) in either PDF, XLS, etc. once registered with a 
validated email address. The OECD should be able to 
easily decide and modify the quota (the number of 
allowed downloads within a specific period of time) 
authorised upon registration either through a back 
office or a simple support routine. 

  x     

7 Benefit from advance e-commerce functionalities, 
allowing the purchase of any piece of content. The e-
commerce functionality should allow premium end-
users to benefit from permanent access to their 
purchased items directly on the platform in any 
format, once logged in, at any time and from 
anywhere and any device.  The e-commerce 
functionality should also allow premium end-users to 
subscribe to the platform and benefit from instant 
access to subscribed content. The e-commerce 
should also give the possibility to buy print copies. 

  x   x 

8 Be able to create unique products based on a 
selection of components which could be delivered in 
any relevant format (such as PDF or ePub) through an 
e-commerce engine with pricing rules defined by the 
OECD.      

  x   x 

9 Save searches and get back to search results from 
one session to the other. 

  x   x 

10 Download all content that is available to one’s 
institution without any limit and without any 
registration. 

    x x 

11 Benefit from remote access to the service subscribed 
by one’s institution.   

      x 

12 Save lists of documents, annotations and comments 
from one session to the other. 

      x 

13 Share readings, share collections, share annotations 
with other end-users via Mendeley or other such 
services. 

      x 

14 Engage with other registered end-users at 
subscribing institutions; connect with those who 
have the same interests, read the same information, 
through a “dating service”. 

      x 

15 Benefit from special premium services such as 
specific support and the capacity to engage with 
OECD authors.   

      x 
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16 Comment and rate content.        x 

 

D. Authentication, delivery of content and access control mechanisms.  
 

The new OPP is expected to manage multiple authentication criteria. The current OECD iLibrary mainly 

deals with institutional subscriptions granting unlimited access to their end-users, via either Internet 

Protocol (IP) address recognition or usernames and passwords.  

Even though it is expected that this model will continue to remain essential for the OPP and be a key 

requisite, the new OPP is expected to support much more sophisticated access models combining 

Freemium as described in Section C and e-commerce. It is therefore very important that these new 

features are integrated in the OPP’s architecture, while keeping the original one as a core element.  

1.  Open “Access Control System” 

While it is important for the OPP to be able to identify the access rights an individual user has for a 
given content resource, the same is also true for other platforms in the OECD ecosystem (such as 
OECD.org, Data Portal, OECD.Stat, potentially others).  

Therefore the authentication module should be open, so that other platforms can retrieve access 
level information for a given user and resource in real-time. This system in turn should be connected 
with the COUNTER analytics module as to correctly tally the accesses to OECD resources, whatever 
the platform.  

2. Personal Registration area 

The same concepts should apply to the Personal Registration area which is another core element of 
the new OPP. To encourage users to register, this process should be as easy and open as possible, 
including the possibility to enter the site using existing accounts such as Facebook, Google+, Twitter, 
etc. using OAuth v2 authentication.  

As the OECD is expecting to deploy Freemium on all its web sites and deliver a “single sign-on” 
feature to all its web users throughout the OECD web eco-system, from the new OPP to OECD.org 
and all through OECD web sites, the supplier is expected to propose an open registration architecture 
and describe how this objective can be achieved. Detailed documentation and a clear description of 
the available APIs that would permit the OECD to integrate its personalised user registration and 
contact management database with OPP should be provided. 

3. Institutional Registrations  

The OPP should also enable access to content through the traditional Access Control System (ACS) 
mechanisms that are standard to the Academic Publishing industry, via institutional subscriptions and 
licences, IP-based access, Athens/Shibboleth, as well as username and password. 
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In order to achieve this, the OPP requires a specific mechanism for Institutional registrations. This 
specific registration entitles the account administrator to manage subscriptions and settings of the 
subscribing institution (see also Section H).  

Once created, the management of each institutional registration should remain within the OPP, in 
which account administrators can update their details in real time. Details of existing institutional 
registrations should not be over-written by the feed coming from fulfilment partner. Only 
information related to products should be taken into account in daily feeds for existing institutional 
registrations.  

Rules must be in place to allow the detection and consolidation of existing institutional registrations 
of the same subscriber in order to minimize registration multiplicity. These rules must include the 
prevention and the elimination of IP conflicts (duplication and/or overlapping) in the Access Control 
System ACS. 

4. Consortia and licence management 

The OPP should have a dedicated access management and institutional registration area for consortia 
management, and be able to cope with the industry standard levels of institution licences. This 
should include the possibility to link registrations in a consortium parent/children scenario in order 
for common subscriptions/licenses to be shared.  

5. Immediate access to content 

Access to the content should be enabled from day 1, without any institutional registration process 
being mandatory for subscribers, using the instructions coming from the OECD fulfilment partner if 
the IP address information was submitted through this channel. This requires an institutional 
registration to be created on the fly for every new institutional subscriber. 

6. Perpetual Access 

The OPP should be able to grant perpetual access to content for lapsed subscriptions according to the 
rules defined by the OECD. 

7. Access control rules 

The OPP should allow the management of access control (free or restricted access) of full text items 
at any level of content type or format. For example, a publication or part of a publication can be 
made available free of charge in all formats to all end-users. Another publication or any given part of 
a publication can be made free only in certain formats (such as “Read”), while others can only be 
accessed by premium end-users.  

8. Display of access rights 

The OPP should visually display the access rights associated with the content according to an end-
user’s profile. For example, this could be done through the use of a set of symbols directly attached 
to each piece of content displayed on a page (whether navigation or search result pages). The 
meaning of those symbols would be permanently displayed on each page in “legend” mode.  

9. Free and premium file types 
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The OPP should have the possibility to grant access to different versions of the same file depending 
on access rights. For example, a basic PDF could be made available to an anonymous free end-user 
while a value-added, enriched PDF could be made available to a premium end-user.  (See also Section 
L.10). 

10. Subscription management 

The OPP should be able to deal with time-based subscriptions for a defined number of months, 
calendar (volume-based) subscriptions, as well issue-based subscriptions with a defined start 
volume/issue and end volume/issue. 

Besides the basic subscription set up, the OECD defines further rules based on publishing-industry 
standards around grace period, online access to back catalogue, perpetual access, etc. which must be 
considered by the OPP. 

11. Athens and Shibboleth 

The OPP should enable authentication through the latest standards of the industry. These include but 
are not necessary limited to systems such as Athens and Shibboleth which should be supported in the 
most mature markets in Europe, North-America and Asia.  

12. Other authentication schemes 

As industry standards develop other authentication schemas would need to be adopted. One such 

method would be Single-Sign-On (SSO) – a mechanism which sets a user-specific cookie while 

accessing the OPP when connected within their subscribing institution’s domain or network. The 

cookie would be valid for a number of months as the once-authenticated user moves around with his 

laptop, iPad, etc. and is no longer bound to be physically connected to the subscribing institution’s 

network. 

E. Partner brands management through the OPP 
 

A very strong development area for the OECD is to partner with third-party content producers in order to 

provide them with an online dissemination platform. It is therefore expected that the OPP can deal with 

this specific requirement of hosting and delivering “partner-brand” content in addition to OECD’s own.  A 

key requirement is that partner-brand content needs to be completely isolated if necessary, from either 

search or navigation, from OECD content or that of any other partner-brand. At the same time, another 

key requirement is that the application, and any existing or new feature or functionality, should be 

exactly the same for partner-brands as for the OECD.  Finally, there should be a possibility for the end-

user to discover content across all brands, including the OECD, through a meta-page and search engine. 

1. Partner-brand management  

The OPP should have the possibility to host partner-brand content which would have dedicated 
branding, such as a dedicated logo or a page colour scheme. However, management of partner-brand 
content should not be considered as a separate application. 
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2. Scalability 

The management of partner-brands should be scalable so that it can adapt to partner-brands of 
different sizes, from very small with a limited range of content types, to much larger ones which 
could be the same size as the OECD. This should be made possible through hiding or showing some of 
the OECD OPP core navigation options via metadata. For example, a very small partner-brand may 
not have a “navigation by theme” if that is not relevant, or may not have “statistics” as a content 
type. With the exception of a partner-brand home page (Section D.7), it is not expected that a 
partner-brand would have features or content types that the OECD OPP does not already have, so it 
should not be necessary to create new ones and those not used by the partner-brand should be 
hidden from end-users. 

3. Navigation 

Partner-brands should have their own internal navigation, as well as a dedicated “quick search” 
function that would be limited to the content of the partner-brand. 

4. Partner-brand isolation 

Content of a partner-brand should by default neither be discoverable from the main navigation of the 
OPP nor from the “quick search” function of the OPP. 

5. Partner-brand product management 

Partner-brands should have their own product management. Content of the partner-brands should 
not be mixed with OECD products or other partner-brands.  

6. Partner-brand functionalities 

Partner-brands should follow exactly the same management rules and high-level requirements as the 
rest of the OPP, from the point of view of publishing model, content management, interface and end-
user functionalities. 

7. Partner-brand home pages 

Each partner-brand needs to have its own home page, which might have to be specific to that 
partner-brand depending on its size and nature.  All the other partner-brand pages are expected to 
be standard with hide and show features based on metadata.   

8. Links between partner-brands and main OECD OPP 

The “advanced search” engine from the main OPP as well as from the partner-brands should give 
end-users the option to search across all content, OECD and partner-brands.  

9. Top-level entry point 

The OPP should have a top level entry page, above the main OPP home page and any other sub-brand 
home page, with a specific URL structure, allowing end-users to crawl and search through the content 
of all partner-brands as well as content from the OECD.  
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F. Social Publishing 
 

1. Social media options  

The OPP is expected to benefit from state-of-the-art social media functionalities while preserving 
end-users’ privacy. Each content home page should display social media features allowing end-users 
to share and post content to their networks. 

2. Networking possibilities and “dating” service for premium end-users  

The OPP should be closely inter-operable with existing networking tools (such as LinkedIn) as well as 
having a dedicated tool allowing premium end-users to network amongst themselves.  One of the key 
added values to be offered to premium end-users is the capacity to discover other people consuming 
the same content, wherever they are, and to exchange questions, views, comments, or common use.  
This service would only be available following registration and if the end-user accepts this 
information being shared. 

3. Networking possibilities for account administrators  

The OPP should also have a specific networking service for account administrators, through which 
this specific audience group might be able to exchange views, questions, and discussions. This 
community should be monitored by OECD Staff. 

4. Virtual librarian 

This new value-added service would only be available to account administrators who have specific 
rights. They would benefit from a special “hot line” only available to them, which might be in the 
shape of an online chat service, email or any other relevant service. This service would be supported 
by OECD staff, such as members of the marketing, editorial and statistical teams. Account 
administrators or information managers in general would be able to ask very detailed questions to 
the OECD team about either the platform or its content and benefit from a premium support service, 
helping them in turn to help their patrons with specific demands.  

5. Rating of published content, “Like” features, etc. 

The OPP should provide the possibility for premium end-users to rate content, write comments, ask 
questions, engage with OECD staff as well as with other end-users, using state-of-the-art technology 
and tools. 

G. E-commerce 
 

A core functionality of the new OPP will be a fully embedded e-commerce service. Currently, e-commerce 

is available on an independent “online bookshop” platform developed externally. The main objective of 

the new freemium model will be to capture all end-users and offer them good reasons to register. 

Anonymous end-users will be invited to register in order to benefit from value-added services. Some of 

those will be free, but others will have to be paid for. This could include access to downloads, the capacity 

to order print, to subscribe for any given period, etc. 
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1. Main requirements 

The OPP should have a fully-fledged e-commerce service built-in, allowing any end-user to pay online 
to acquire any piece of content, in any format, or to subscribe to the OPP, using state-of-the-art e-
commerce functionalities including special promotions and detailed email reports to buyers about 
the status of their orders. 

2. Short term subscriptions 

The OPP should manage short-term renewable subscriptions to products, with an e-commerce and 
authentication system that would be built inside the OPP.  Subscribers should be able to benefit from 
instant access to the content included in their subscription. 

3. Connectivity 

The e-commerce platform of the OPP should be able to exchange information in real time with third-
party suppliers, such as the fulfilment partner of the OECD, in order to consolidate all orders, whether 
for digital or physical products. Information provided should be sufficiently detailed to provide 
comprehensive reporting of all e-commerce activity. 

4. Financial reports 

The e-commerce platform of the OPP should be able to exchange information with the financial 
companies used by the OECD for payment authentication in a secure environment. It should also 
export financial information to the OECD or its fulfilment partner (currently Turpin) in order to 
facilitate reporting following rules established by the OECD. 

5. Price management  

The full management of prices of products sold on the e-commerce platform is envisaged as an optional 
requirement. The supplier should indicate the ability of the OPP to manage prices in the following 
instances: 

 Management of prices for products and packages, with price versioning and mass prices updates. 

 Automated assignation of prices to components of a publication, i.e. book chapters, journal 
articles, tables, etc. according to specific rules. 

 Management of multiple prices for the same product according to client type. 

 Multicurrency management.  

H. Account Administrator – Customer functionalities 
 

1. Account administrator back office 

The OPP should have a back office where account administrators at subscribing institutions can edit 
their own details (such as institutional information, administrator information, authentication details 
– IP, U/P, Athens/Shibboleth, branding options, etc.) as well as retrieve the reports made available to 
their institution, including COUNTER usage and MARC reports. 

2. MARC Records management and bibliographic information. 
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The OPP should be able to provide appropriate MARC 21 records in XML format for all published 
content in the format specified by the OECD. The account administrators back office area should 
make these MARC records available for account administrators to access, as well as any other 
relevant information, in order to facilitate the integration of the OPP content into library cataloguing 
systems. 

3. COUNTER usage statistics 

The account administrators back office should deliver state-of-the-art usage statistics to institutions 
for all content available through the OPP, irrespective of format or where the content is hosted and 
whatever the way the content is published. For example, the OPP should be able to deal entirely with 
the Freemium model described in section C, as well as handle GOA (Gold Open Access) content, 
delivering relevant COUNTER reports. The mapping of the content to COUNTER reports would be 
delivered by the OECD. Currently the latest standard is COUNTER 4 compliant statistics.  

4. View Access Rights 

In their back office, account administrators should have access to view their licenses and access 
rights, for either current subscriptions or ones that have lapsed granting perpetual access. Currently 
the OECD iLibrary platform delivers this information through a “View my subscription” page. 

5. Virtual librarian 

Account administrators should have access to a specific support service – a virtual librarian who 
would be able to help with queries (see Section F.4). 

6. Networking possibilities for Account Administrators  

Account administrators should have access to a dedicated social media network (see also Section 
F.3).  

7. Open URL 

The OPP should be compatible with the latest Open URL standards, inbound and outbound, such as 
Ex Libris SFX Link Resolver (http://www.exlibrisgroup.com/category/SFXOverview) or other relevant, 
industry-standard tools. 

I. End-user functionalities 
 

1. Responsive design and mobile devices 

The OPP should be built using a responsive or adaptive mobile-first design approach that allows easy 
navigation on any device, adapting to screen resolutions and operating systems. The current OECD 
iLibrary was not designed to be responsive and the current mobile traffic is very low compared to 
other information services (8%).  A key feature of the new OPP will be to deliver value-added services 
specifically for mobile users. 

2. Interface languages 

http://www.exlibrisgroup.com/category/SFXOverview
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The interface of the OPP should be available in the two official languages of the OECD, English and 
French, as well as having the capacity to be adapted in other languages such as Spanish, German, 
Portuguese, and also Japanese, Korean or Chinese. A back-office should be provided to OECD to 
manage the labels of the various interfaces in different languages. 

3. Common interface features 

 Display of authentication on two levels: name from personal registration (if logged in) and 
institution name from subscription registration on all pages of the OPP. 

 Link to contact feature on all pages of the OPP.  

 Link(s) to support area/pages on all pages of the OPP – Support, Help, FAQs, Librarians Area, 
etc. 

4. Further reading management 

The OPP should provide suggestions to other relevant readings to the end-user, from any content 
home page, based on a combination of factors that can be driven by metadata, semantic tagging, 
user behaviour or any other relevant methodology, taxonomy or ontology such as: 

- “Readers of this item have also read that item”  
- “Key themes” corresponding to the most accessed themes across all content 
- “Most cited” content 
- “Most read” content 
- “Cited by” i.e.  other content citing a given content 

 
5. Faceting search and browsing 

The OPP should make the best possible use of facets in the navigation of the site, allowing the end-
user to crawl, select, and narrow down his search based on all the dimensions available in the 
metadata or through tags coming from semantic analysis. The wide use of facets is expected to be 
one of the key added values of the new platform, as they are the most common and user-friendly 
way to identify content of interest to the reader. 

6. Main navigation layers 

The OPP should make navigating the content easy through two main entry points that can be 
combined: “Theme” and “Country”, allowing the end-user to easily browse content through single or 
multiple selection criteria. 

6.1.1. Typically, the OPP should allow the end-user to select one or multiple themes and/or 
countries, and be directed to either a search result page or specific theme/country sub-
portal.  

6.1.2. Theme sub-portals should display the list of the most recent material published in the 
subject area, as well as permanent related resources (i.e. serials).  

6.1.3. Country sub-portals should display the most recent related material as well as permanent 
resources related to the country (i.e. serials) if available.  
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7. Public access to metadata 

The OPP navigation and metadata layer should be accessible to everyone irrespective of their access 

rights. The whole navigation layer of the OPP is intended to be fully open and discoverable to all.  

8. Embed functions  

Embedding content from one site into another has become essential. The “Read” service currently 
available through the OECD iLibrary already allows a web site manager to embed a publication on a 
web site.  A new generation embed feature could allow a “Content home page” with the links to the 
different formats at DOI level to be embedded or published as a widget. This is also linked to the wish 
to provide seamless integration with other web sites and capture all access to content in standard 
reports. 

J. Publisher functionalities 
 

1. End-user information management 

The OECD should be able, at any time, to view and export all the details about the individuals having 
registered on the OPP. Registration should be a very important section and added value of the new 
OPP. Registered end-users, as explained in Section C “The Freemium model”, could be either from 
within or outside of subscribing institutions and would benefit from a range of additional services 
compared to non-registered end-users.  Their contact details should be available and extractable at 
any moment in an easy-to-reuse format by the OECD. 

2. Advertising  

The OPP should support the display of adverts on any page, using different types of rules 
(authentication, content type, or semantic tagging). The OECD should be able to activate or 
deactivate the display of advertising depending on the end-user category. For example, advertising 
could be deactivated for premium end-users or anonymous end-users from a subscribing institution. 

3. Publisher usage statistics 

The OPP should deliver highly-detailed usage statistics to the OECD by content, format, location, end-
user category and licence, in standard formats.  Ideally, usage statistics should be made available in 
real time or otherwise at predefined frequencies (hourly, daily). 

4. Editable support pages 

It should be possible for the OECD staff to add static pages that are not metadata-driven and that are 
fully editable by the OECD staff. Example of these pages would be Support, Help, FAQs, Librarians 
Area, etc. 

5. Editable product pages 

Any page in the OPP could have a link to an editable product page from which the OECD could 
describe the product and list things such as aim, scope, audience, benefits, prices etc. 
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6. Perpetual access 

The OPP should be compatible with deep archive services, such as LOCKSS, CLOCKSS, PORTICO, 
DSpace, etc.  Perpetual access to content is part of the services currently provided to the OECD to its 
customers through the OPP itself. 

7. Staging site 

A staging site of the OPP should be made available to the OECD, allowing the OECD to export and 
visualize all content, including embargoed content (see Section L.4) before it goes live.  The staging 
site should be an exact replica of the live site with access restricted to the OECD.  

8. Back office embargo management and metadata management 

At any time, the OECD should have access to a back office giving the capacity to modify, in real time, 
the date and time of the embargo. This can apply to any type of content and its components. (see 
also Sections L.4.2 and M.5) The edited metadata should then be entirely overwritten by the normal 
data exchange between the OECD and the OPP, whatever the time frequency or the format of that 
exchange, so that there is no metadata conflict in the system at any time.   

9. Label management via a back office 

The OPP should make a back office available to the OECD, allowing the interface labels to be edited 

and managed in any available language (see also Section I.1). 

10.  A/B testing functionality 

The OPP should be developed in a way to allow for A/B testing, whereby the OECD would be able to 

test live labels and content, splitting usage in two parts in order to see which option works best for 

users. This implies to have different live versions of the platform and be able to monitor usage of 

both separately in order to take the appropriate decision.  

K. Current information architecture and publishing model  
 

1.  Content types  

The OECD Publishing catalogue currently contains both analytical and statistical content, following 
strict bibliographic rules (detailed in ANNEX 1). This organised catalogue which has been developed 
over the years allows the end-user to navigate seamlessly through content, from analytical to 
statistical outputs, from various editions of the same publication, etc. It is therefore essential that the 
organisation of this catalogue is well exploited in the new OPP. The following list describes the most 
frequent content types with some examples:   

Analytical content mainly refers to: 

- Monographs (books) e.g. http://dx.doi.org/10.1787/9789264202382-en  

- Serial publications: 
o Annual/biannual books with chapters and tables/graphs 

http://dx.doi.org/10.1787/9789264202382-en
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e.g. http://dx.doi.org/10.1787/19991029  
o Journal issues with articles e.g. http://dx.doi.org/10.1787/16097521  
- Collections of papers or books with chapters and tables/graphs e.g. http://dx.doi.org/10.1787/19901496  

and  http://dx.doi.org/10.1787/20716826  
- Components of publications as indicated above i.e. articles, chapters, tables, graphs and summaries 

which are managed as ancillary chapters of books.  E.g. http://dx.doi.org/10.1787/9789264185715-8-
en and  http://dx.doi.org/10.1787/9789264208919-graph18-en  
 

Statistical content mainly refers to: 
 

- Collections of datasets e.g. http://dx.doi.org/10.1787/agr-data-en  
- Datasets e.g. http://dx.doi.org/10.1787/data-00048-en  
- Collections of regular tables e.g. http://dx.doi.org/10.1787/20752288  
- Indicators (not yet available) 
- Statistical periodical issues composed mainly of tables e.g. http://dx.doi.org/10.1787/22195009    

The full structure of current content types published on OECD iLibrary is provided in ANNEX 1. 

Authorship 

In addition to the publication content, the OPP should be able to manage any individual or 
institutional author as an individual resource with its own metadata and display. Authors and content 
will be linked through specific relationships. 

2.  Item types 

All current content types listed above can be described through 7 main item types, each having its 
own specificities in terms of metadata and display. 

 Serial (of different types) - a serial being a continuing resource or a collection of published items 

 Book 

 Issue 

 Paper  

 Data (of different types) 

 Component (of different types) -  a component belongs to a parent book or issue  

 Thematic grouping 
 
Examples of all existing and some potential future published items types on OECD iLibrary are 

provided in ANNEX 1.  It is anticipated that new item types will emerge in the future.  

3.  Hierarchies 

Hierarchical relationships exist between published items, whether analytical or statistical content. 
Examples of these hierarchies are represented in the diagram in ANNEX 2.  

Components of publications represent the largest volume of published items (more than 50 %, see 
ANNEX 2) and their volume is growing rapidly.  

http://dx.doi.org/10.1787/19991029
http://dx.doi.org/10.1787/16097521
http://dx.doi.org/10.1787/19901496
http://dx.doi.org/10.1787/20716826
http://dx.doi.org/10.1787/9789264185715-8-en
http://dx.doi.org/10.1787/9789264185715-8-en
http://dx.doi.org/10.1787/9789264208919-graph18-en
http://dx.doi.org/10.1787/agr-data-en
http://dx.doi.org/10.1787/data-00048-en
http://dx.doi.org/10.1787/20752288
http://dx.doi.org/10.1787/22195009
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It is anticipated that new types of component will emerge, such as “related material”, as well as new 
content types such as video or PowerPoint presentations. 

4.  Other information architecture challenges   

Beyond the hierarchical relationships between published items described above, the OECD publishing 
model manages other types of relationships, examples of which are listed below.  

 Language: the same content is published in different languages. 

 Format: the same content is published in different formats. 

 Further reading material. 

 Publications can be linked to other publications according to various rules. 

 Discontinued serial, continued by another. 

5.  Publishing model: templates and rules 

The different item types are currently published on the OPP using page display templates that can be 
associated with specific rules, a non-exhaustive list of which can be found in ANNEX 3.  

L. Content management  
 

The new OPP is expected to manage all the content types that currently exist in OECD iLibrary as well as 

to accommodate new types of content. One of the specificities of OECD iLibrary is that it manages not 

only analytical content but also statistical, both of them in a variety of types and formats and in a 

completely integrated fashion, providing a seamless end-user experience. The management of content is 

expected to be automated from the OECD content and metadata repositories. Content can be hosted 

either internally or externally to the OPP.   

1.  Export / import process 

The OPP should be dynamically fed from the internal content management system of the OECD, 

delivering metadata and full-text items through either export or APIs, in real time or, at the minimum, 

in pre-defined frequencies (hourly, twice-daily, daily). 

2.  URL management 

All published items, at any level, should have their own home page with a unique URL which should 

have a structured syntax based on the content metadata and benefit from Search Engine 

Optimisation for improved discoverability.  

The URL of the Full Text items which include “session” information should, after that session has 

expired, automatically re-direct towards the content home page so that the users having followed 

that link are not sent to a dead-end.  
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3.  DOI management 

All published items benefit from a DOI registered with CrossRef which allows them to have a unique 

citation available from their home page on the OPP.  

4.  Embargo management 

The OECD has very strict rules for the launch of sensitive publications on specific dates and GMT 

(UTC) times. The launch of these “embargoed” titles and all their components must follow very strict 

rules in terms of precision and security. The OPP must have the capacity to manage embargoed 

releases via the following two means: 

4.1 Metadata. The OECD exports metadata and full-text items associated with the published content 

to the OPP including availability status, availability date and time (in UTC). The OPP should be able to 

display contents’ availability status as “Under embargo” until the exact date and time indicated in the 

metadata. This can apply to any type of content and its components. 

4.2 Back office. At any time, the OECD should have access to a back office tool which would provide 

the capacity to modify, in real time, the embargo release date and time. This should apply to any type 

of content and its components.  

5.  Staging site 

The Supplier should make available to the OECD a staging OPP which should be an exact copy of the 

live OPP, and on which the publisher should be able to visualize any published content before it goes 

live (for embargoed content as well as any other content to be published). 

6.  Languages 

The OPP should have the capacity to deal with content and metadata in any language, including 

languages with non-roman alphabets, without any restrictions in terms of search or display, and 

manage links and relationships between several language editions of the same content as well as 

search functionality in any given language. 

7.  Format management 

The OPP should have the capacity to store and deliver access to content in any available format, for 

example PDF, HTML, Excel, CSV, EPUB, XML, and any other format that may emerge. These could 

include audio files as well as videos, even though it is not expected for the OPP to host video material 

but rather to link or embed videos that would be hosted on specialised platforms. 

8.  Preview and content embedding 

The OPP should be able to embed HTML or XML preview of content such as graphs, table previews, or 

any other content format. Examples of HTML embedding can be found on the following page. Ex DOI:  
http://dx.doi.org/10.1787/20752288-table-aus   

http://dx.doi.org/10.1787/20752288-table-aus
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9.  External hosting and authentication  

The OPP should be able to manage content that is hosted inside as well as outside of the contractor’s 

services (e.g. the statistical databases are hosted by the OECD, and currently the HTML5 “Read” 

service is hosted by an external supplier). Access to these services is granted through an 

authenticated link, and does not prevent the OECD iLibrary from providing a seamless experience to 

the end-users navigating to content, nor does it prevent the production of exhaustive COUNTER 

(www.projectcounter.org) reports to institutions. (See also section N: Authentication) 

10. Content versions per end-user type 

The OPP should have the possibility to manage and deliver access to different versions of the same 

content to different audiences. These versions could be hosted inside or outside of the OPP. For 

example,  a value-added PDF which includes Reference Linking could be delivered to a category of 

users while a basic PDF without Reference Linking could be delivered to an another category of users. 

Similarly, a category of users could be directed towards a certain version of a dataset including added 

value services, while another category of users would be directed towards another version of the 

same dataset with less added value. Access to both versions of the content would be properly 

allocated to relevant Counter reports. (See also section N: Authentication). 

11. Versioning and CrossMark  

The OPP should be able to deal with versioning of content. The OECD is moving increasingly to a 

publishing model where an existing piece of content is repeatedly updated, either through the 

publication of preliminary versions, the post-publishing of corrigenda, or the addition of annexes, etc. 

The OPP should have a user-friendly way to track different versions, through the use of tools such as 

CrossMark (www.crossref.org/crossmark). 

12. Reference linking 

The OPP should be able to provide state-of-the-art Reference Linking capabilities for value-added 

versions of the content. Reference Linking means the insertion or activation of links in bibliographies, 

based on DOIs and CrossRef indexing that are made available to premium end-users from either 

value-added PDFs or from separate HTML pages.  

13. Component pre-release management 

The OPP should be able to make components available (such as chapters, tables or any other 

component type) to end-users before the parent (such as a full book) is itself available. This allows 

the Publisher to release articles from a journal one by one, but can also allow the Publisher to release 

a book chapter by chapter.   

http://www.projectcounter.org/
http://www.crossref.org/crossmark
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14. Analytics 

 

14.1 COUNTER Reports. Access to all content available from the OPP should be aggregated in 
COUNTER-compliant reports (see also Section K.3). 

14.2 Web site Analytics. All usage of the OPP should be recorded using a standard analytics tool or 
service, such as Google Analytics or similar. 

14.3 Altmetrics. The OPP should be compatible with Altmetrics’ APIs in order to gather data for 
content hosted on the OPP and report back to OECD authors how much their content is being shared 
and discussed.  

M. Metadata management 
 
As the OPP is a metadata-driven platform, all published content loaded into the OPP is described with a 

set of publishing metadata. Metadata include all necessary information regarding access to the Full Text 

Items, which can be in the form of a URL, a filename or code to access or embed an object2.  

1.  Metadata standards 

It is expected that the OPP can store, use and make available bibliographic metadata according to 
academic publishing standards used by the OECD. The following standards should be considered for the 
implementation of the OPP: 

- RDF - The Resource Description Framework is a W3C standard that specifies how to describe 

metadata for web resources and their relationships. (http://www.w3.org/1999/02/22-rdf-syntax-

ns#) 

- RDF/XML - RDF/XML is the W3C standard means of sharing RDF data in XML documents. 

- Dublin Core Element Set - Standard metadata terms for general resource description, e.g. titles, 

descriptions, etc. (http://dublincore.org/documents/dces/) 

- PRISM - Publishing Requirements for Industry Standard Metadata (PRISM) specification defines an 

XML metadata vocabulary for managing, aggregating, post-processing, multi-purposing and 

aggregating magazine, news, catalogue, book, and mainstream journal content 

(http://prismstandard.org/specifications/) 

- DCAT - DCAT is an RDF vocabulary designed to facilitate interoperability between data catalogs 

published on the Web. By using DCAT to describe datasets in data catalogs, publishers increase 

discoverability and enable applications easily to consume metadata from multiple catalogs. It further 

enables decentralized publishing of catalogs and facilitates federated dataset search across sites. 

(http://www.w3.org/TR/vocab-dcat/)  

                                                           
2
 For example, it can be a property used to hold the snippet code to generate an embedded preview for a table e.g. 

HTML or XHTML mark-up contained within CDATA tags 

http://www.w3.org/1999/02/22-rdf-syntax-ns
http://www.w3.org/1999/02/22-rdf-syntax-ns
http://dublincore.org/documents/dces/
http://prismstandard.org/specifications/
http://www.w3.org/TR/vocab-dcat/
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2.  Main concepts linked to metadata  

The OPP should be able to manage several concepts to define the published information on the OPP. 

Those concepts are fully detailed in ANNEX 4. 

3.  MARC records 

The OPP should create MARC 21 and UNIMARC records for all published content, including data 

objects and all serials made available through the OPP. The MARC records will have to be updated in 

real time or at pre-defined frequencies (hourly, daily, weekly, monthly) and be made available to 

subscribing institutions via the OPP’s account administrator back office. 

4.  Citation tool  

A citation should be available for all relevant published items, including components such as tables, 

chapters, and datasets. The citation must be created on the fly according to bibliographic rules and 

based on metadata. The citation, which always refers to a specific Digital Object Identifier (DOI), has 

to be made available directly from the content home page. It should be available to be copied and 

pasted in basic form by all users, as well as available to be downloaded or exported directly in specific 

formats (such as Endnote, Zotero, Ref Manager, ProCite, BibTeX, refWorks, etc.) by premium end-

users (see also Section O). The OPP is also expected to be highly compatible with reference tools for 

end-users such as Mendeley and Readcube. 

5.  Back office 

The OECD should be able to edit and manage metadata of published content, such as the status of 

availability or any other metadata, through a back office that allows changes in real time (see also 

Section L.4.2). However, the OECD wishes that the master record of metadata always comes from the 

automatic exchange of information. Therefore, manually edited metadata should always be 

overwritten when refreshing metadata from the OECD’s systems. 

6.  Metadata distribution 

The OPP should be able to exchange and share metadata with third party organisations (such as 
OCLC) of all published content in order to increase discoverability of OECD material, following 
authorisation and specification by the OECD. 

7.  Metadata and search engines 

Metadata of all published content, as well as full text wherever relevant, should be crawled and 
indexed by search engines such as Google as well as by any relevant specialist search engines used by 
the academic and research community, following authorisation and specification by the OECD.  
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8.  Linked data  

The supplier should propose a semantic approach for Linked (Open) data which could be applied to 

the OPP. This approach should make the best use of Semantic Web technologies to allow exposure of 

OECD bibliographic data on the web as Linked Data. The publishing of OECD bibliographic data as 

Linked Data aims at increasing discoverability and easing data integration for third parties 

N. Semantic enrichment management 
 

It is expected that the new OPP makes the most out of the possibilities offered by semantic 

enrichment of content and RDF management. The OECD has embarked on a program of content 

enrichment which is expected to provide brand new added value to premium end-users of the 

platform.   

1. Linked data 

The OPP is expected to manage content in a RDF environment which will enable semantic tagging and 

be compatible with Linked Data. The end-user interface should provide the capacity to navigate 

through all content (whether analytical or statistical) thanks to semantic tagging, as well as provide 

metadata in RDF format to the end-user.  

2. Taxonomies/terminology 

The OECD is developing its own taxonomies and a terminology database. These are expected to be 

used, either to allow more linking and faceting possibilities through taxonomies, or to give definitions 

of terms or expressions directly from the full text. 

It is therefore expected that the OPP will be able to make best use of the content enrichment 

provided by the OECD. However, if further enrichment could be provided by the OPP itself this should 

also be proposed and explored.  

O.  Search and discoverability 
 

It is expected that the new OPP benefit from state-of-the-art search functions.  A “search” box should 

be made available from the home page as well as all other pages, allowing the end-user to make a 

“basic” search, by default searching top-level metadata of all published content. Beyond this basic 

search function, a number of advanced options would be offered to allow the end-user to refine or 

do a more precise search.   

1. Search results display 

The OPP should show search results for all full text items, display structured metadata for all items 

according to specific rules, include the short abstract, and deliver access to full text items for any 

content in all formats directly from the search result page. 
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2. Faceted search 

The search results should be displayed making the best use of facets. Facets allow the end-user to 

easily filter and narrow down search results through all the relevant filters that can be found in the 

bibliographic metadata in the most fluid and intuitive manner. Beyond metadata filters, search results 

should make the best use of content-driven facets and of semantic tagging. 

3. Search engine configuration back office  

The configuration of the search engine should be possible through a back office, allowing the OECD to 

test different search criteria (such as boosting the ranking of certain content types) to optimise the 

end-user experience. Manual mapping of specific search terms to particular content items should also 

be enabled. 

4. Search engine index 

The search engine should have the possibility to manually create an index of synonyms where related 

terms (such as “producer support” and “subsidy” for example) could be grouped and be returned in a 

search result. The use of this index in the background of the search engines would display content 

that is relevant to the search criteria entered by the end-user, even if the specific term used is not 

part of the metadata. 

5. Auto suggest as you type 

The search engine should have the possibility to propose titles or key words based on an “auto-

suggest” feature from metadata. This would allow the end-user to see suggestions directly in the 

search box when he starts to key in, and direct him to a specific association of words if relevant. This 

feature would be particularly useful when an end-user is trying to look for a specific publication and 

does not remember its exact title. Suggestions could be based on metadata in the database (mainly 

the publication titles) or on other end-users’ searches, or a combination of both. 

6. Behavioural suggestions  

More search results should be proposed to end-users based on behavioural analysis. Examples of this 

can be found in services such as “users having looked at this have also been interested by that” and 

therefore suggest other related readings based not only in key words and relevance but on what 

other end-users have looked at. 

7. Advanced search 

The OPP should offer an elaborated “advanced search” function allowing the end-user to make very 

specific searches directly from the advanced search page. The dimensions offered should maximise 

the benefits of the detailed metadata provided by the OECD, including full text search in any given 

language. 

8. Search within search 
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The OPP should offer the possibility to “search within a search”. This functionality allows the end-user 

to keep combining keywords in order to narrow their search and drill down through the content. For 

example, if the initial search result for “employment and Poland” provided 150 results, a “search 

within search” for “public sector” should search within the initial 150 results only. 

9. Search within full-text 

A search performed on full-text items should point the end-user to the occurrence of the searched 

terms inside the full-text item whenever possible, e.g. PDF format. 

10. Save search results into alerts 

A core functionality of the OPP will be advanced options through registration. The capacity to 

transform a search into an email alert is a key element of those services. Once logged in, premium 

end-users should be able to manage all their alerts, editing or deleting them at any time.   

11. Saved “marked” content 

The OPP should offer the possibility to create one or more named “content shelves” where an end-

user can add items of interest that will remain available beyond the current browsing session. This is 

another value-added service that would be provided to premium end-users who have registered. 

Once logged in, end-users will be able to access their content shelves and manage them.  

12. Repeat your search within this platform 

The OPP should allow the end-user to repeat a search that would have been performed on a third 

party search engine (such as Google) using the OPP search result, in order to retrieve more search 

results that can be relevant. For example, if someone landing on any OPP page thanks to a Google 

search on “economics + France”, they should be offered the possibility to repeat exactly the same 

search using the OPP search engine and therefore discover more relevant content. 

13. Search statistical data 

The OPP should provide a specific search mechanism dedicated to searching statistical data. This 

“data locator” tool, only available from statistical content pages, would only look for content having 

been flagged as “statistical” from the metadata in order to facilitate the discoverability of data 

objects.  

14. Federated search 

The OPP should be open to Federated Search protocols (e.g. OpenSearch) so that the OPP metadata 

and content can be indexed, upon authorisation by the OECD, by Federated Search tools.  

15. Partnership with third party search engines 
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Metadata of all published content, as well as full text wherever relevant, upon authorisation from the 

OECD, should be crawled and indexed by search engines such as Google as well as by any relevant 

subject-specific search engines used by the academic and research community (see also Section M.6). 

16. Search Engine Optimisation and URL re-writing 

The OPP should offer the most advanced SEO functionalities, including configuration of public URL 

rewriting to facilitate crawling by external public search engines as well as other relevant SEO 

techniques. For example, it is particularly important for third-party search engine that the URL 

displayed contains words from the content title. Also, the current OECD iLibrary has very specific 

rules for URLs creation that take into account the content hierarchy (component titles, main title, 

serial title, theme etc.). 

17. Capacity to search across OECD sites 

It is a long-term objective of the OECD to provide users for a seamless search experience across OECD 

web sites. In that perspective, the OPP should have an open architecture that would potentially allow 

a federated search engine to provide search results from across platforms, such as the OPP, 

OECD.org, etc.  

P. Technical architecture 
 

The OECD does not prescribe a specific technical architecture, but expects one that takes into account 

current best practices, best-of-breed technologies and generally the adoption and the respect of both 

open and de-facto standards. On the back-end and given the prevalence of XML for both metadata and 

content, the OECD anticipates an XML database to take care of storage, retrieval and potentially search. 

On the front-end, it is expected to have an approach which takes into account responsive or adaptive 

design for a mobile-friendly service as an initial requirement. . 

Another important consideration when designing or adapting the technical architecture is to take into 

account the seamless exchange of information with related systems. There are systems providing data to 

the OPP, and there are systems consuming information from the OPP. To be future-proof, these 

exchanges should be possible via APIs, preferably RESTful APIs. 

For illustrational purposes, the following is a non-exhaustive list of systems: 

 Kappa – a bibliographical database management system, providing metadata to the OPP 

 A product management system - for the management of commercial products (as opposed to 

bibliographical items), providing metadata on products to the OPP 

 XPS – a commercial operations database managed by the fulfilment provider feeding subscriber 

information together with their subscriptions (commercial products) to the OPP to create 

registrations and licenses in the ACS (see ANNEX 5) 

 dotStat – a data warehouse for statistical data, a destination where end-users might be 

redirected to 
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 Data Portal – a web site exposing statistical data for general consumption, equally a destination 

where end-users might be redirected to 

 CrossRef  – DOI registration agency, providing several services (DOI registration and resolving, 

citation lookups, reputation/integrity service, …) 

 OECD.org – the corporate web site, embedding OPP content 

 Linked Open Data – potential consumer of RDF data exposed by the OPP 

 OECD User Registration and contact management database ( http://login.oecd.org ) 

The proposed architecture should be described in the form of a diagram: 

 Describing the solution and  the different proposed components if relevant,  

 Showing how this solution will fit into OECD Publishing information systems and how it will 

interface with the related systems described above.  

Q. Evaluation Criteria 
 

Proven capacity to develop such services must be demonstrated. 

The main criteria for tender evaluation will include, but not be limited to: 

 Understanding of objectives. 

 Overall, non-technical description of the solution and its added value to the OECD. 

 Proposed project methodology. 

 Proposed planning. 

 Pricing terms: 
o Licenses costs and models. 
o Maintenance costs. 
o Production costs. A breakdown (time/profiles) shall be provided 
o Training costs, if any. 
o Daily rate for potential support activities and for potential additional requirements. 
o Change management 

 Functional criteria: 
o Scalability, flexibility and configurability of proposed solution. 
o Required functionalities. 
o Level of flexibility in terms of configuration of automated tasks. 
o Demonstration that the solution is able to cope with the different types of OECD 

Publishing content types and business rules. 
o Ability of the solution to integrate easily in OECD Publishing environment. 
o Organizational impact. 

 Technical criteria: 
o Capacity to manage large volume of entries.  
o Sustainability of software system. 
o Compatibility with market standard. 
o Data security and privacy. 
o Access control.  

http://login.oecd.org/
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o Back office security. 
o Physical and logical system architecture. 
o Capacity to support increased usage. 

 

R. Prioritisation, Phasing and Pricing 
 

1. Prioritisation of requirements 

 
The OECD has listed its requirements in a table (see ANNEX 6) ranking them in three different groups: 

The list of items that are already part of the OECD iLibrary and are “must-haves” for phase 1, the list 

of requirements that would be new and are also “must-haves” for phase 1, and finally the list of 

requirements that are new and could be developed in future phases of the project. Those would need 

to be quoted independently.  

2. Evaluation of specific development needs 
 

The OECD has also created a requirements list (see ANNEX 7) to be fully completed by all Tenderers. 

The purpose of this list is to ask Tenderers which requirement could be delivered as part of a 

standard solution, which would be subject to a specific development, and which would require 

partnership with third party companies. 

S. Project Management 

The tenderer should detail its proposed working methodology with OECD teams. The proposed work 

approach should include the following:  

 Participation, input and work needed from OECD, with indication of contributor’s profile. 

 Whether work can be implemented using Agile method. 

 Whether part of work can be done on-site in OECD premises or only at the supplier’s 

premises.  

 Communication methods and proposed collaborative tools (especially if work is done on the 

supplier’s premises).  

 Management of change requests.  

A description of the project’s main phases should be supplied in order provide an estimate of the total 

length of the OPP implementation. 

The tenderer should also detail the various support activities associated with the delivery and 

maintenance of the OPP such as: 

 Support for OECD in using the OPP back-office.   

 Technical documentation.  
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 Knowledge transfer to OECD technical staff. 

 User documentation. 

 Training of users. 

 Technical maintenance. 

T. Performance 
 

Performance should be seen as a core feature of the OPP, not as an additional afterthought. Rather than 

providing hard numbers that must be adhered to, the OECD expects the adoption of the following aspects 

which should contribute to the building of a high-performance web site:   

 Back-end performance related to an efficient database design. 

 Web site design decisions taking into account the end-user perception of a site’s responsiveness : 

http://www.nngroup.com/articles/response-times-3-important-limits/ 

 Web site delivery best practices (Yahoo’s YSlow and Google’s PageSpeed recommendations). 

 Well thought-out network and server infrastructure (network architecture, network connectivity, 

servers, caching, use of CDNs, etc.). 

 Best-of-breed software. 

 Global user/subscriber base consideration for access speed and system up-time. 

U. Security and Privacy 
 

Security of end-user data is of utmost importance. All reasonable efforts must be made to store them in a 

safe and secure manner. Also, for privacy policy reasons, they should ideally be stored on servers hosted 

in jurisdictions of the European Union. Any authentication information should be transmitted via 

encrypted channels (SSL). 

While data and publications are usually not confidential (with some exceptions as regards embargoed 

titles), they need to be kept secure because of the financial aspects of the operation. Another reason to 

keep data secure is to avoid potential tampering. 

As mentioned in previous sections, the OPP should allow end-users to share links and information via 

social media and other means, but their privacy should be respected by not exposing any user-identifiable 

data, unless they explicitly agree to it. 

Bidders shall describe their privacy policy and the security measures in place to prevent any unauthorised 

use or disclosure of personal information. In addition, bidders shall provide further details on the 

international standards (Safe Harbor agreement, ISO 270001, etc…, SAS 70 Type II, etc…) to which they 

abide. 

OECD Security standards are described in ANNEX 8.  

http://www.nngroup.com/articles/response-times-3-important-limits/
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ANNEX 1 – Hierarchy of OECD Published Items 

The map of OECD current published items types and their hierarchy level is detailed below. This map reflects the current 
publication model and should be the starting point to define the information architecture to publish OECD content. However, in 
the future new content types will be introduced (e.g. MP3, MOV, PPT) and once the OPP is launched, new ones will emerge. The 
OPP should be flexible enough to host and publish any new published item type.  Each published item type has its own 
specificities in terms of metadata and display. 

OECD iLibrary 
existing 

published item 
types 

Nature of 
content 

item type - Level 1  Item type 
Level 2   

  Item type  - Level 3 

Monograph Analytical 
or 
statistical Book  

  

Component 
of type chapter, 
summary     

Data 
of type table, 
graph,      

Book series 

Analytical Serial 

of type 
thematic 
collection 

Book    
Data of type table, graph,  

Annuals & 
Outlooks 

Analytical 
or 
statistical Serial 

of  type 
annual/ 
biannual Component 

of type chapter, table, 
graph, summary 

Working & 
Policy papers  

Analytical Serial 

of type 
thematic 
collection 

Paper  
of type article, 
working paper, 
policy paper 

  

  

Statistical 
collection Statistical Serial Data of type dataset     

Stand-alone 
dataset Statistical Data of type dataset         

Journals & 
Statistical 
periodicals 

Analytical 
or 
statistical 

Serial of  type journal Issue 
  Paper  of type article 

  Data of type table/graph 

Key table  

Statistical Serial 

of  type 
annual/ 
biannual/ 
monthly     Data of type table 

OECD iLibrary 
existing grouping 
of items 

Nature of 
content 

Level 1  Level 2         

Thematic 
grouping of 
serials 

Analytical 
and/or 
statistical 

Thematic grouping Serial  of any type 

    

Examples of 
future published 
item types 

Nature of 
content Level 1   Level 2     

Level 3 (component 
type) 

Monograph Analytical 
or 
statistical 

Book  

  

Part    
Component 

of type chapter, 
summary 

Data of type table, graph,  

Chapter series  Analytical Serial  
or 
package 

  Component of type chapter     
Table series  

Statistical   Data 
of type 
table/graph     

Indicator Statistical     Data of type indicator     
Policy briefs 
series 

Policies & 
Advice Serial   Paper of type policy brief     

Thematic 
grouping of any 
item type 

Analytical 
and/or 
statistical 

Thematic grouping 

Serial  of any type     

Book        

Issue       

Paper of any type     

Data  of any type     

Component   of any type     
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Numbers of published items with individual DOIs by Item Type 

(as of March 2014) 

 

Book 9202 

Chapter 34509 

Table/Graph 65872 

Summary 3772 

Article 3551 

Issue 1356 

Serial 595 

Dataset 1101 

Statistical Collection 158 

Key Table Edition 2205 

Key Table 350 

Key Table Collection 32 

Working Paper 4121 

Working Paper Series 51 

iLibrary Package 6 

All item types 126881 
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ANNEX 2 – Hierarchy of Published Items: Analytical and Statistical 
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ANNEX 3 - Publishing model: Page display templates and rules  

The list below is not exhaustive and will evolve.  
 

o All book pages display the ISBN of the book.  
o All serial pages display the ISSN of the serial. 
o All content pages display the specific DOI of that content.  
o Serials can be discontinued and continued by one or more serials.  
o “Forthcoming” or “under embargo” status can apply to any specific item type (e.g. book, issue, 

dataset, etc.). 
o Articles can be published before being assigned to a journal issue. 
o Components such as chapters or tables/graphs of a book can be released in advance of their 

parent publication. 
o Datasets can be released initially as “stand-alone” with their own ISSN, and after a certain period 

associated with a parent statistical collection. 
o While certain management rules are generic and concern all item types by default, the OPP 

should provide the OECD with the ability to configure a set of defined rules via a back office. 
o Different types of serials have different templates. For example, a journal home page displays 

issues by volume, while a book series home page displays the full list of publications available in 
the series in chronological order.  

o A large number of published items have components. Their home pages should automatically 
display a table of content showing the hierarchical structure of their components.  

o A book home page, as described below, should display the full list of its components and their 
hierarchy. 

 

o A chapter home page, as described below, should display the full list of its components (which 
can be tables or any other related material) and their hierarchy, as well as show metadata of the 
parent publication it belongs to. 
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The OECD should have the capacity to disable some features for some specific content types, such as the 
two examples below: 

o The citation tool should be manageable by default for all content with proper citation 
based on bibliographic rules and standard export formats. However, OECD should be able 
to disable it for certain item types when not relevant.   

o By default, MARC records should be provided for all content types. However, OECD 
should be able to disable it for certain item types when not relevant.   

 

While certain display rules or features are fixed, the OPP should provide the OECD with ability to 
configure a set of defined rules or to activate/deactivate certain rules or features via a back office. 
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ANNEX 4 - Main concepts linked to metadata 

- The Published Item corresponding to the core content published on the OPP. The content will have a 

specific Published Item Type and will have a specific home page that displays the associated 

publishing metadata and will provide access to the Full Text Items. The Published Item depends on 

the language of the content. If content is published separately in two languages (and not a bi-lingual 

publication) then there will be two separate Published Items, e.g. one Published Item for the English 

and one for the French content. The metadata (e.g. the ISSN) and Full Text Items will be different for 

the two items. 

 

- The Full Text Item (FTI) corresponding to a version of the Published Item in a specific file format, e.g. 

a PDF copy of an article. It contains the full text or data for a Published Item. A Full Text Item may 

comprise the entire text of a book, a complete issue of a journal, the text of a specific article, or data 

for a specific statistical table. The OPP will support the delivery of a range of Full Text Items including 

PDF, HTML, CSV data files, Excel spreadsheets, JSON data visualizations, etc. and links to the 

OECD.Stat system are also considered to be Full Text Items. Separate Full Text Items will be provided 

in a specific format for each language. Different formats may be available for each language as 

translations and document conversions may not have been applied to all content. Therefore an 

English language document that is available as both PDF and HTML will have two Full Text Items. But 

the same content may only be available as a PDF in the French translation. 

 
- The Published Item Type which defines the editorial type of the formally published items available 

from the OPP e.g. a Monograph Book, a Serial Book, the Economic Outlook, a Country Study Series, a 

Statistical Periodical, an Issue, a Working Paper, etc. (see examples in ANNEX 1). 

 

- The Item Type refers to the type of a specific resource, e.g. Article, Author, etc. managed in the OPP 

for which OECD metadata are associated with.  Every Resource has a specific Item Type. As the range 

of Resources described in the system is wider than just Published Items and Full Text Items, there are 

many different kinds of Item Types, including Author, Country, Theme, Related Link, as well as the 

more usual bibliographic resource types such as Article, Serial, Book, etc. (see examples in ANNEX 1). 

The Item Types could be described in distinct XML instances using an XML schema that specifies their 

associated content model.  
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ANNEX 5 – Data exchange with fulfilment provider to create institutional registrations 

for subscribers and their subscriptions 

Field name Sample entry Definition 
Requi

red 
Comments/Rules 

Will Update 
existing 

registration in 
OPP 

Record Type N Loading instruction (N=new / 
C=current) 

x currently only N is used to 
indicate all records get loaded 
daily to create new registration 
or update existing registrations 

N 

Subscriber 
Ref 

CU-0000475 Unique customer number assigned 
and managed by fulfilment 
provider 

x each unique CU is associated 
with one unique registration in 
the OPP 

N 

Address Line 
1 

Stella Herman Contact Name     N 

Address Line 
2 

Library 
Operations 
Manager 

Contact title     N 

Address Line 
3 

University of 
Surrey 

Institution name     N 

Address Line 
4 

Library Department name     N 

Address Line 
5 

Periodicals 
Department 

Department name     N 

Address Line 
6 

400 Wacker 
Avenue 

Street address     N 

Town/City Guildford Town/City x   N 

County/Regi
on 

Surrey Country/Region/State     N 

Post Code GU2 5XH Postal/ZIP Code     N 

ID Type I account identification 
(I=institutional / P=personal) 

x not used; ID type is always I N 

User ID 131.227.*.* IP address/range   used for verification check 
during loading to avoid IP 
conflicts 

N 

Email p.todd@surrey.a
c.uk 

email address of contact person   used for verification check 
during loading to avoid 
registration duplication 

N 

Country 
Code 

GB Country acronym as a 2-character 
ISO Code 

x used for verification during 
activation procedure and 
manual claim routine 

N 

Journal Ref PC23359                                  Unique subscription product 
reference code 

x PC code is used to create 
licenses based on Publisher-
provided rules in the OPP 

Y 

Beginning 
Vol/Iss 

2014:2014:1 Beginning issue 
(year:volume:issue) 

x used to specify volume and 
issue-based subscriptions 

Y 

Ending 
Vol/Iss 

2014:2014:12 Ending issue (year:volume:issue) x used to specify issue-based 
subscriptions 

Y 

Title Main Economic 
Indicators (online 
access  plus 
print) 

Subscription product title and 
description 

x Indicates the commercial 
product name from the 
fulfilment side but is replaced 
with license title in OPP as 
defined by Publisher 

N 

Start Date 20140101 Start date of subscription period 
(yyyymmdd) 

x used to specify time-based 
subscriptions 

Y 

Duration 12 Duration of subscription period in 
months 

x used to specify time-based 
subscriptions 

Y 

Distributor 
Number 

DU-0000010                               Unique customer number of 
associated agent/distributor 

    N 

Temporary 
Subscriber 
Number 

  Unique customer number      N 

Notes: 

 Fulfilment provider sends data daily to load into OPP and to update ACS 



 

 
OECD CALL FOR TENDER N° 100000950 - Online Publishing 
Platform 

 

49 
 

 The data is used to create new registrations (new CU) or update licenses on existing registrations. For existing 
registrations, other changes of the CU record are ignored in order guarantee the integrity of the ACS  

 The daily data exchange is accumulative in nature and provides a record of the history of a customer’s subscriptions 
since 2008. 
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ANNEX 6. Prioritisation of requirements from OECD. 

  

Already in OECD 
ilibrary and 

mandatory for 
phase 1 

New and 
Mandatory for 

phase 1 

New and 
Optional for 

phase 1 

C. The Freemium model   X   

D. Authentication, delivery of content and access 
control mechanisms. 

      

1.Open “Access Control System”   X   

2.Personal Registration area   X   

3.Institutional Registrations X     

4.Consortia and licence management X     

5.Immediate access to content X     

6.Perpetual Access X     

7.Access control rules X     

8.Display of access rights   X   

9.Free and premium file types X     

10.Subscription management X     

11.Athens and Shibboleth X     

12.Other authentication schemes   X   

E. Partner-brand management through the OPP       

1.Partner-brand management X     

2.Scalability   X   

3.Navigation X     

4.Partner-brand isolation X     

5.Partner-brand product management X     

6.Partner-brand functionalities X     

7.Partner-brand home pages X     

8.Links between partner-brands and main OECD 
OPP X     

9.Top-level entry point   X   

F.Social Publishing       

1.Social media options   X   

2.Networking possibilities and “dating” service for 
premium end-users    X 

 
3.Networking possibilities for account 
administrators    X  
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4.Virtual librarian   X  
 

5.Rating of published content, “Like” features, etc.     X 

G. E-commerce       

1.Main requirements   X  
 2.Short term subscriptions   X  
 3.Connectivity   X  
 4.Financial reports    X 
 5.Price management      X 

H. Account Administrator – Customer 
functionalities 

      

1.Account administrator back office X     

2.MARC X     

3.COUNTER usage statistics X     

4.View Access Rights X     

5.Virtual librarian   X   

6.Networking possibilities   X   

7.Open URL   X   

I. End-user functionalities       

2.Responsive / adaptive design and mobile devices   X   

2.Interface languages X     

3.Common interface features X     

4.Further reading management     X 

5.Faceting search and browsing   X   

6.Main navigation layers X     

7.Public access to metadata X     

8.Embed functions      X 

J. Publisher functionalities       

1.End-user information management   X   

2.Advertising     X 

3.Publisher usage statistics X     

4.Editable support pages   X   

5.Editable product pages   X   

6.Perpetual access X     

7.Staging site X     

8.Back office embargo management and metadata 
management X     

9.Label management via a back office X     
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10.A/B testing functionality   X   

K. Current information architecture and publishing 
model 

      

1.Content types X     

2.Item types X     

3.Hierarchies X     

4.Other information architecture challenges X     

5.Publishing model: templates and rules X     

L. Content management       

1.Export / import process X     

2.URL management X     

3.DOI management X     

4.Embargo management X     

4.1.Metadata X     

4.2.Back office X     

5.Staging site X     

6.Languages X     

7.Format management X     

8.Preview and content embedding X     

9.External hosting and authentication X     

10.Content versions per end-user type X     

11.Versioning and CrossMark     X 

12.Reference linking   X   

13.Component pre-release management X     

14.Analytics X     

14.1.COUNTER Reports X     

14.2.Web site X     

14.3.Altmetrics  X  

M. Metadata management       

1.Metadata standards X     

2.Main concepts linked to metadata X     

3.MARC records X     

4.Citation tool X     

5.Back office X     

6.Metadata distribution     X 

7.Metadata and search engines X     

8.Linked data   X   

N. Semantic enrichment management       
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1.Linked data   X   

2.Taxonomies/terminology   X   

O. Search and discoverability       

1.Search results display X     

2.Faceted search   X   

3.Search engine configuration back office      X 

4.Search engine index X     

5.Auto suggest as you type   X   

6.Behavioural suggestions     X 

7.Advanced search X     

8.Search within search X     

9.Search within full text X     

10.Save search results into alerts   X   

11.Saved “marked” content X     

12.Repeat your search within this platform   X   

13.Search statistical data X     

14.Federated search   X   

15.Partnership with third party search engines   X   

16.Search Engine Optimisation and URL re-writing X     

17.Capacity to search across OECD sites     X 
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ANNEX 7. List of requirements and development needs for the bidder 

 

  
Available as a 

standard feature 

Available 
through a 

development 

Would require 
partnership with 

third party 
software 

C.The Freemium model    

D. Authentication, delivery of content and access 
control mechanisms. 

   

1. Open “Access Control System”    

2. Personal Registration area    

3. Institutional Registrations    

4. Consortia and licence management    

5. Immediate access to content    

6. Perpetual Access    

7. Access control rules    

8. Display of access rights    

9. Free and premium file types    

10. Subscription management    

11. Athens and Shibboleth    

12. Other authentication schemes    

E. Partner-brand management through the OPP    

1. Partner-brand management    

2. Scalability    

3. Navigation    

4. Partner-brand isolation    

5. Partner-brand product management    

6. Partner-brand functionalities    

7. Partner-brand home pages    

8. Links between partner-brands and main OECD 
OPP    

9. Top-level entry point    

F. Social Publishing    

1. Social media options    

2. Networking possibilities and “dating” service for 
premium end-users    

3. Networking possibilities for account 
administrators     
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4. Virtual librarian    

5. Rating of published content, “Like” features, etc.    

G. E-commerce    

1. Main requirements    

2. Short term subscriptions    

3. Connectivity    

4. Financial reports    

5. Price management     

H. Account Administrator – Customer 
functionalities 

   

1. Account administrator back office    

2. MARC    

3. COUNTER usage statistics    

4. View Access Rights    

5. Virtual librarian    

6. Networking possibilities    

7. Open URL    

I. End-user functionalities    

1.Responsive / adaptative design and mobile 
devices    

2. Interface languages    

3. Common interface features    

4. Further reading management    

5. Faceting search and browsing    

6. Main navigation layers    

7. Public access to metadata    

8. Embed functions     

J. Publisher functionalities    

1. End-user information management    

2. Advertising    

3. Publisher usage statistics    

4. Editable support pages    

5. Editable product pages    

6. Perpetual access    

7. Staging site    

8. Back office embargo management and metadata 
management    

9. Label management via a back office    
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10.A/B testing functionality    

K. Current information architecture and publishing 
model 

      

1. Content types    

2. Item types    

3. Hierarchies    

4. Other information architecture challenges    

5. Publishing model: templates and rules    

L.  Content management    

1. Export / import process    

2. URL management    

3. DOI management    

4. Embargo management    

4.1. Metadata    

4.2. Back office    

5. Staging site    

6. Languages    

7. Format management    

8. Preview and content embedding    

9. External hosting and authentication    

10. Content versions per end-user type    

11. Versioning and CrossMark    

12. Reference linking    

13. Component pre-release management    

14. Analytics    

14.1. COUNTER Reports    

14.2. Web site    

14.3. Altmetrics    

M. Metadata management    

1. Metadata standards    

2. Main concepts linked to metadata    

3. MARC records    

4. Citation tool    

5. Back office    

6. Metadata distribution    

7. Metadata and search engines    

8. Linked data    

N. Semantic enrichment management    
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1. Linked data    

2. Taxonomies/terminology    

O. Search and discoverability       

1. Search results display    

2. Faceted search    

3. Search engine configuration back office     

4. Search engine index    

5. Auto suggest as you type    

6. Behavioural suggestions    

7. Advanced search    

8. Search within search    

9. Search within full text    

10. Save search results into alerts    

11. Saved “marked” content    

12. Repeat your search within this platform    

13. Search statistical data    

14. Federated search    

15. Partnership with third party search engines    

16. Search Engine Optimisation and URL re-writing    

17. Capacity to search across OECD sites    
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ANNEX 8. OECD Cyber Security Requirements 

Solution Security Requirements 

Even though, by nature, external applications are not directly hosted in and on the OECD physical 

infrastructure, the Organisation still considers them a part of the overall OECD environment. Therefore, it 

is the Organisation’s requirement that all its cloud based or externally hosted solutions will conform to a 

high level of cyber security standard.  

As such, the OECD would require being able to independently audit and asses the cyber security 

readiness level of the service provider. This will be done both by reviewing related documentation 

provided by the service provider (as detailed further on), as well as potentially conducting a technical 

external penetration test, fully coordinated with the service provider. 

While the OECD does not name specific technologies to be used by service providers, there are several 

areas of interest to be addressed: 

 

Strong and Verifiable Security Mechanisms 

The service provider would need to be able to provide documentation regarding the internal mechanisms 

and processes put in place to protect the application, organisational data and the infrastructure itself 

from attack.  

This includes, but not limited, to: 

 Perimeter Security – A vast range of security mechanisms, both internal and external, aimed at 
preventing attackers from exploiting known or unknown vulnerabilities in order to access, disrupt 
or corrupt information and services. 
  

 Service Isolation – As the cloud infrastructure is shared by many organisations and clients, 
mechanisms should be put in place to ensure that exploited vulnerabilities of one hosted service 
will not affect the OECD’s service and data. 
 

 Identity & Access Management – A set of mechanisms and procedures ensuring only authorized 
users (external and internal) are allowed access to restricted areas and information. 

Auditability 

General auditability 

The service provider is expected to provide OECD, upon request and any point in time in the project 

timeline, with full details of the solution architecture (at application and infrastructure levels), and the 

solution technical management procedures. OECD may at any point in time request additional 

information to further inquire the reliability and relevance of the technical solution supported by the 

service provider. 
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Specific auditability 

The service provider is required, at the very least, to be able to track access both to the application and 

the hosting environment. In case of application areas/data that requires authentication and authorization 

before access is given, recorded details should provide the ability to clearly identify which user accessed 

which resource at what time. In case of public areas not requiring authentication, the external IP address 

should be recorded Also, the service provider keep track of all known cyberattacks that have been 

resisted and be able to report on them. 

The service provider is expected to provide the OECD with a reporting mechanism for above details.  This 

can be provided manually upon request or generated periodically. Reporting should happen with a short 

notice in case of a security incident. 

 

Risk Management Infrastructure 

The service provider is required to show that it has put in place an ongoing Risk Management process, 

aimed at continuously monitoring and bettering all aspects of risk (business and technical) regarding the 

provided service. 

In case a risk is actualized and becomes an issue (especially, a cybersecurity attack incident overwhelming 

the service provider’s capacity to resist), the service provider should have an established escalation 

process which it should describe and document for OECD approval. 

Third Party Accreditation 

Most of the above can be satisfied by presenting the OECD with accreditation and/or certification given 

by a third party auditing unit. This includes auditing of business processes as well as technical auditing 

and penetration testing.  

Preferably, the service provider will be able to produce proof of certification in any of the major 

Information Security, Cloud Computing or Risk Management standards (ISO 27001, ISO 27017, CSA-STAR, 

etc…) 

Additionally, in case the service is hosted on a third party cloud infrastructure provider (Amazon AWS, 

Microsoft Azure, etc…), similar certifications and attestations by these parties should also be made 

available upon request. 
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Check Lists 

Following is a set of questions portraying the minimal security requirements from the proposed solution. 

Please provide an answer for each of the questions. You are encouraged to provide comments where needed. 

DESCRIPTION Yes No Partial N/A Comments 

Identification          

  Does the system identify its externals (e.g. Information 

users, external applications, etc.) before interacting with 

them? 

      

  

Authentication         

  Does the system support the OECD's user authentication 

technologies? (i.e., Windows active directory, SAML2 

based SSO mechanisms) 

      

  

Authorization         

  Does the system have the ability to specify levels of 

access/usage privileges for authenticated users and 

external applications? (e.g.,  System Administrator level 

access for authorised users) 

      

  

Immunity         
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  Is the system immune through anti-virus protection to 

infection from unauthorised or undesirable programs? 

(Ex. Virus/Worms/Trojan)  

      

  

Data Integrity         

  Does the system ensure that its data and 

communications are not intentionally corrupted via 

unauthorised creation, modification, or deletion? 

      

  

Intrusion Detection         

  Does the system detect and record attempted access or 

modification by unauthorised individuals? 
      

  

Non-Repudiation         

  Does the system have the ability to maintain tamper-

proof records of access attempts and transactions? (e.g., 

audit trails) 

      

  

Privacy         

  Does the system have the ability to keep its sensitive 

data and communication private from unauthorised 

individuals and programs? (e.g., Encryption) 

      

  

Security Auditing         
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  Can the security/mechanisms of the system be audited?         

Survivability         

  Does the system have the ability to fail-over or continue 

to function in a degraded mode during loss or destruction 

of a component (e.g., No single point of failure) 

      

  

Physical Protection         

  Is the system located in a physical secure location?          

System Maintenance          

  Does the system have the ability to prevent authorised 

modifications from accidentally defeating security 

mechanisms? (e.g., Data, hardware/software upgrade, 

defect fixes or enhancement updates violate security 

mechanisms) 

      

  

Documentation          

  Does the system have well documented manuals and 

admin guides? 
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MINIMUM GENERAL CONDITIONS FOR OECD CONTRACTS 

 
The following non-exclusive articles of the General Conditions of the anticipated Contract as well as the document 
entitled “Terms of Reference” shall become an integral part of the Contract to be signed between the OECD and the 
Contractor. These minimum general conditions are not exclusive and additional conditions can be added in the final 
Contract. In the event of any contradiction between the provisions of the anticipated Contract and those of any of 
its Annexes, including the present and completed General Conditions, the provisions of the Contract shall prevail. 

ARTICLE 1 - GOODS OR SERVICES 

The services supplied under the Contract (hereinafter “The Work”) shall conform to the standards mentioned 
in the Terms of Reference. It is expressly agreed that the Contractor shall perform the Work in accordance 
with all Standards or, where no such standards have yet been formulated, the authoritative standards of the 
profession will be the applicable norms. 

ARTICLE 2 - PRICES 

Prices charged by the Contractor under the Contract shall not vary from the prices quoted by the Contractor in 
its Tender, with the exception of any price adjustment authorised in the Contract or in the Organisation’s 
request for Tender validity extension, if need be. 

ARTICLE 3 - PAYMENTS AND TAXES 

Payment will be made in Euros. 

The Organisation is exempt from taxation, including from sales tax and value added tax (V.A.T.). Therefore, the 
Contractor shall not charge any such tax to the Organisation. Upon request, the Organisation will provide the 
Contractor with a certificate of this exemption. All other taxes of any nature whatsoever are the responsibility 
of the Contractor. 

ARTICLE 4 - DELAY IN EXECUTION 

The Contractor shall perform the Work in accordance with the time schedule and the terms specified in the 
Contract, this being an essential element of the Contract. 

ARTICLE 5 - ACCESS TO THE PREMISES 

If the Work requires at any time the presence of the Contractor and/or of the Contractor’s employees, agents 
or representatives on the premises of the Organisation, they shall observe all applicable rules of the 
Organisation, in particular security rules, which the Organisation may enforce by taking any measures that it 
considers necessary. 

ARTICLE 6 - FORCE MAJEURE 

Neither Party shall be liable or be deemed to be in breach of the Contract as a result of any delay in performing, 
or any failure to perform its obligations, if such delay or failure is caused by force majeure. Force majeure may 
only be invoked when an event is, at the same time, unforeseeable, unavoidable and beyond the control of the 
party invoking it. Such events may include, but are not restricted to, civil unrest, wars, revolutions, fires and 
floods, but under no circumstances shall include public transport strikes or strikes by Contractor’s personnel. The 
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party invoking it shall notify the other Party of its existence as soon as possible, use reasonable endeavours to 
mitigate its effects and recommence performing the Contract as soon as the force majeure ends. 

ARTICLE 7 - AUTHORITY 

The Contractor hereby declares having all rights and full authority to enter into this Contract and to be in 
possession of all licences, permits and property rights, in particular intellectual property rights, necessary for 
the performance of this Contract.  

ARTICLE 8 - LIABILITY 

The Contractor shall be solely liable for and shall indemnify, defend and hold the Organisation and its personnel 
harmless from and against any and all claims, losses, damages, costs or liabilities of any nature whatsoever, 
including those of third parties and Contractor’s personnel, arising directly or indirectly out of or in connection 
with Contractor’s performance or breach of this Contract. 

It is the responsibility of the Contractor to possess adequate insurances to cover such risks, including any risks 
related to the execution of the Contract. 

ARTICLE 9 - REPRESENTATIVES 

Neither the Contractor nor any of its experts, employees, agents or representatives:  

 Shall in any capacity be considered as members of the staff, employees or representatives of the 
Organisation; 

 Shall have any power to commit the Organisation in respect of any obligation or expenditure 
whatsoever; 

 Shall have any claim to any advantage, payment, reimbursement, exemption or service not 
stipulated in this Contract. In particular and without limitation, it is understood that neither the 
Contractor, nor any of Contractor’s employees, agents or representatives may in any manner 
claim the benefit of the privileges and immunities enjoyed by the Organisation or by its personnel; 

 Shall disclose or use, in whole or in part, for any purpose whatsoever, other than that specified in 
the present Contract, information or documents communicated to them, or which come to their 
knowledge in the course of the performance of this Contract, including, but not limited to, the 
results of the Work under the Contract. The Contractor shall ensure that the Contractor’s 
employees, agents and representatives are expressly bound by and respect the provisions of the 
present clause. 

ARTICLE 10 - DESIGNATION OF A CO-ORDINATOR 

The Contractor shall appoint a co-ordinator within its personnel, to be approved by the OECD. The co-
ordinator shall actively cooperate with the Organisation’s representatives. Throughout the duration of the 
Contract, the co-ordinator will consult the Organisation as often as necessary and will attend meetings, if need 
be. The OECD reserves its right to ask for the replacement of this co-ordinator if deemed necessary. 
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ARTICLE 11 - INTELLECTUAL PROPERTY 

The copyright and any other intellectual property rights arising from the Work carried out in performance of 
this Contract, including the intermediate and final results thereof, shall vest in the Organisation as the Work is 
created, or be assigned to the Organisation, as the case may be under any applicable legal theory.   

The Contractor undertakes not to use the Work for any purpose whatsoever that is not directly necessary to 
the performance of the Contract, except with the prior written consent of the Organisation. The Contractor 
shall ensure that the Contractor’s employees, agents and representatives are expressly bound by and respect 
the provisions of the present clause 15. 

ARTICLE 12 - TRANSFER OF RIGHTS OR OBLIGATIONS 

The Contractor shall not transfer to any third party any rights or obligations under this Contract, in whole or in 
part, or sub-contract any part of the Work, except with the prior written consent of the Organisation. 

ARTICLE 13 - TERMINATION FOR BREACH 

Without prejudice to any other remedy for breach of Contract the Organisation may claim, the Organisation 
reserves the right to terminate the Contract without any prior notice or indemnity: 

i) In the event of failure by the Contractor to comply with any of its obligations under the Contract; 
and/or 

ii) If the Contractor, in the judgment of the Organisation, has engaged in corrupt or fraudulent 
practices in competing for or in executing the Contract. 

ARTICLE 14 - TERMINATION FOR CONVENIENCE 

The Organisation may, by written notice sent through registered mail with recorded delivery to the Contractor, 
terminate the Contract, in whole or in part, at any time for its convenience.  The notice shall specify that 
termination is for the Organisation's convenience, the extent to which Work of the Contractor under the 
Contract has been completed, and the date upon which such termination becomes effective. The Work that is 
complete on receipt of notice by the Contractor shall be accepted by the Organisation, at the Contract terms 
and prices.  For the remaining, the Organisation may elect: 

i) To have any portion completed at the Contract terms and prices; and/or; 

ii) To cancel the remainder and pay to the Contractor the amount corresponding to the completed 
work. 

ARTICLE 15 - ARBITRATION CLAUSE 

Any dispute arising out of the interpretation or implementation of this Contract, which cannot be settled by 
mutual agreement, shall be referred for decision to an arbitrator chosen by agreement between the Organisation 
and the Contractor or, failing such agreement on the choice of the arbitrator within three months of the request 
for arbitration, to an arbitrator appointed by the First President of the Court of Appeal of Paris at the request of 
either Party. The decision of the arbitrator shall be final and not subject to appeal. The arbitration shall take place 
in Paris, France. 
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ARTICLE 16 - CONFIDENTIALITY 

Any information, on any medium whatsoever, sent to the Contractor to which the Contractor obtains access on 
account of the Contract, shall be held confidential. In consequence, the Contractor shall not disclose such 
information without the written prior consent of the Organisation. 

ARTICLE 17 - DURATION OF THE CONTRACT 

The duration of the contract shall be determined at a later stage. 
 
 
I declare having read the terms of the present Minimum General Conditions for OECD Contracts and agree to 

comply with said terms should (please insert here the name of your entity) ……………….………………….………………. 

………………………………………………………………………………………………………………be selected to carry out the Contract. 

Done at: 
 
Date:  Signature: 

 


